
Galactic Fed 
Marketing Lab:
Issue 10

We come in peace with Issue #10 of the Galactic Fed Marketing Lab.

Meta Verified is now available for businesses. Yay? Well, let’s read the fine print 
before we celebrate. On the bright side, the new Google probationary period 
for advertisers is not as bad as some couch experts painted it.

We’ll also talk about why ChatGPT performance may be declining, how to 
produce more UGC to lure in Gen Z, and why you should opt for the .webP 
image format on your website

Buckle up!



What is the probationary period for Google 
advertisers? How can it impact my ads?

In short: It’s a one-time hiccup for a limited 
number of advertisers.

First of all, don’t sweat it - most likely, you won’t even be impacted. 
Second, if you will, chances are you had it coming as you violated other Google policies.

Here’s why:

Limited Ads Serving is a new policy aimed at reducing the number of misleading ads 
on the platform. It does so by “limiting impressions of ads that have a higher potential of 
causing abuse or a poor experience for our users.”

If your account gets flagged, Google will initiate a probation period to evaluate user 
feedback, your history of adherence to other advertising policies, and identity verification. 
Annoyingly, they don’t say how long this might take.

Are not qualified advertisers

Promote ads within specific scenarios

Reference another brand’s name, logo, or likeness

Receive negative user feedback

Have a history of Google’s policies violation

Limited Ads Serving Policy Might Affect Accounts That:
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Since the policy only targets new accounts that Google hasn’t learned to trust yet, the 
best thing you can do to avoid being flagged is to verify your account. The process takes 
time and is a bit tedious, but you’ll want to do it anyway as it opens up more advertising 
opportunities.

Also, a quite obvious solution is to avoid the specific scenarios Google mentions in the 
policy. Most of them are related to potentially malicious and misleading use of another 
brand’s identity, which is against best practices anyway.

Worst comes to worst, you will receive an in-account notification with more details. 

Silver lining:

Your account will still be fully accessible, and the unaffected-by-the-policy ads will 
continue running normally.

2

https://support.google.com/adspolicy/answer/9703665
https://support.google.com/adspolicy/answer/13889491?hl=en


We’ve been getting less consistent results with 
ChatGPT even though it used to be great. Is it just 
us or have you noticed something as well?

In short: Let’s ask ChatGPT itself.

When ChatGPT was first introduced in November 2022, it was revolutionary. Its 
capabilities seemed unbelievable, the “I’m going to lose my job” concerns got out of hand, 
and thousands turned from crypto experts to prompt engineers overnight.

Almost a year later, ChatGPT is losing traffic and visits for the third month in a row and 
performs so inconsistently that researchers from Stanford University and UC Berkeley put 
it to the test. It showed that both GPT-3.5 and GPT-4 changed significantly from March 
to June 2023, with the performance plummeting for some math and code-related tasks. 

Many jumped to accuse Open AI of lowering the performance to save costs and 
manage (read, decrease) interest. It generated so much buzz that even OpenAI’s VP of 
Product Peter Welinder spoke up on Twitter, pointing out:
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https://www.reuters.com/technology/chatgpt-traffic-slips-again-third-month-row-2023-09-07/
https://arxiv.org/abs/2307.09009
https://nymag.com/intelligencer/2023/07/is-chatgpt-getting-dumber.html
https://twitter.com/npew/status/1679538687854661637?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1679538687854661637%7Ctwgr%5E07adcdb7b841dc3890ae80da107d75e44e7e48d8%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fnymag.com%2Fintelligencer%2F2023%2F07%2Fis-chatgpt-getting-dumber.html


So, is ChatGPT still useful for marketing? In our experience, it’s been great for conducting 
initial research, brainstorming, putting pieces of content together, generating ideas, 
applying timeless frameworks, and similar tasks that require more computational and 
less creative power. 

Out of curiosity, let’s see what the AI tools themselves have to say on the subject.

Bard is being polite and vague, as usual:

Perplexity AI refers to the concept of the AI Drift:
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https://www.analyticsinsight.net/what-is-ai-drift-and-the-risks-associated-with-it/


And ChatGPT, as you can expect, defends itself by shifting the blame onto us humans 
(but some of its points are solid):

All in all, it’s still a great tool. We simply need to learn how to maximize its performance 
and consider its limitations. Maybe the classic “Jack of all trades, master of none” applies 
to AI as well 😉
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I heard .webP images can improve website 
loading speed. How does it work?

In short: It provides lossy and lossless image compression.

WebP is a cool image format that is ~30% lighter than PNGs and JPEGs thanks to insane 
lossless and lossy compression. The way it works is quite technical (here are more details 
if you’re interested), so we’ll just say one thing: this format was developed by Google.

So yeah, it is good for your website and SEO.

It was introduced in 2011, and then mass adopted in 2020. Now, most browsers, CMS 
platforms, and graphic tools support .webP images, although only 10% of websites use 
this format.

This is surprising considering the benefits a simple change in image format can bring:

6 Reasons WebP Images Beat JPEGs and PNGs

Faster Website 
Loading Speed

Improved Website 
Ranking

Better User Experience

Reduced Bounce 
Rate

Increased 
Conversions

02

03

04

05
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01

More Storage Space
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https://developers.google.com/speed/webp
https://w3techs.com/technologies/comparison/im-jpeg,im-webp


To convert your existing images into .webp format, you’ll need a tool. Here are a few 
options:

The process might take some time but a website that loads 30% faster can have an 
incredible positive impact on your marketing performance. 

Use tools or plugins in 
your CMS: most platforms, 
including WordPress and 
Webflow, support native 

converters

Use graphic tools like 
Canva, Photoshop, or 

Google Photos to create 
native .webP images and 

convert traditional formats

Use Google’s software to 
bulk convert images on 

your computer
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https://developers.google.com/speed/webp/download


Meta Verified is now available for business 
accounts - should I get it?

In short: Worth a shot but don’t get 
your expectations too high.

The blue check is finally coming to business accounts on Facebook and Instagram, 
promising further expansion to WhatsApp. Verification on one platform will cost $22/
month and $35/month for the IG+FB bundle. Having a Facebook subscription activates 
the blue check on Messenger, and an Instagram Verified badge will also appear on 
Threads.

Like the individual creator subscription, Business Meta Verified is supposed to give 
access to features like priority customer support and impersonation protection and 
increased organic reach and priority in search results. “Supposed to” because quite some 
personal accounts complained that the level of support remained the same. Which is… 
you know 🙄

The application process is fairly simple:

Step 1. Start your application

Step 2. Select your business

Step 3. Verify business details

Step 4. Get reviewed
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https://about.fb.com/news/2023/09/meta-verified-for-businesses/
https://www.linkedin.com/posts/social-media-examiner_meta-verified-is-coming-to-business-accounts-activity-7110618486212620288-ul74/


It all sounds good until you start reading the fine print. 

All in all, if you’re at risk of impersonation or seek to protect your account, becoming Meta 
Verified might be worth your while. If you hope it’ll significantly increase your organic 
reach and performance, we’d recommend investing the $22 in an AI tool for social media.

The priority support they offer with a subscription is already available to 
advertisers. 

The search results priority is only applicable when “a user query exactly 
matches a verified business name.” 

Once verified, businesses won’t be able to change any of the account’s details, 
including profile picture and name.
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Is it true that Gen Z prefers UGC content over 
curated brand content? What are the strategies 
to produce more user-generated content?

In short: Word 🤛

Gen Z got online around the time it became too basic to just post stuff on social media 
for friends, and everyone wanted to become a creator. 

It significantly shifted what was considered user-generated content. In marketing offices, 
UGC used to reference content created by followers for the brand - say, a picture of 
someone in Adidas shoes. Now, it’s pretty much any content produced by users.

So yes, Gen Z loves UGC. They are generally the drivers behind those silly TikTok dances, 
hashtag challenges, asking every man if they think about the Roman Empire often 
enough.

A recent report by InMobi confirms the trend and explains why brands should care 
about Gen Z’s likes and dislikes:

“The clear generational divide shows how the content 
vehicle of the time creates lasting habits and familiarity. 
To win over Gen Z as they come into purchasing power 
and boardroom and political influence, UGC will be the 
critical lever across the content ecosystem. You can see 
this with the NFL’s Sunday Ticket deal with YouTube that 
starts this year as they move away from a long-standing 
partnership with Dish TV to court Gen Z fans to the sport.”

10

https://eu.usatoday.com/story/life/health-wellness/2023/09/20/roman-empire-tiktok-trend-explained/70911888007/
https://www.inmobi.com/company/press/gen-z-significantly-prefers-user-generated-content-older-millennials-lean-toward-streaming-inmobi-insights-survey-shows


OFFER 
INCENTIVE

RUN A 
CONTEST

APPRECIATE 
THEIR EFFORT

PARTNER WITH 
INFLUENCERS

EMPLOY CREATIVE 
FORMATS

CREATE UGC-LIKE 
CONTENT

Reward your followers 
for posting branded 
content

Encourage them to 
post with a specific 
hashtag for a 
higher-value reward

Promote UGC on your 
socials, website, and 
other channels to show 
appreciation

They can set a trend in 
motion on your behalf

User feedback, 
comments, customer 
support interaction can 
be a cool UGC format

Feature your 
employees, follow the 
trends, be relatable

Where Brands Can Source UGC

Basically, just create content for people, not your customers. Social media are meant to 
be peer-to-peer, so it’s crucial to humanize your brand and have a distinct personality. 
Wendy’s on X is a great example of how a brand manages to distill its tone of voice into 
a killer social media strategy. 

So, how can you produce more UGC as a brand?
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https://www.galacticfed.com/assets/pdf/digital-marketing-trends-2023.pdf
https://twitter.com/Wendys


That’s a wrap!

Thank you for reading our 
newsletter - we’ll be back soon 
with more juicy insights.

See you next month!
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